
RADIOWORKS

MISPERCEPTION
EVERYONE IS
LISTENING TO

PANDORA/SPOTIFY/
SATELLITE

Despite numerous audio options, radio continues to play an important role for 
music, entertainment and information.  Radio touches the lives of millions of 

consumers every week in the U.S. – regardless of the platform or device being 
used.  Radio engages more people each week than any other audio option.
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(Source: Scarborough USA+ 2018 Release 1)
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(Source: Edison Research, “Share of Ear”, Q4 2017, Q1 – Q3 2018)

Broadcast radio’s audience share 
is eight times greater than that of 
Pandora and Spotify combined.

Radio is the #1 Audio Option

Radio reaches more adults
25-54 than any other audio source:  

Adults spend an average of nearly two hours 
with broadcast radio versus 12 minutes with 

Pandora and 10 minutes with Spotify.

36%PANDORA

15%SPOTIFY

BROADCAST RADIO

92%AM/FM Radio

15%SATELLITE
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To feel encouraged             (Source: Finney Media, Why Listen® Survey: The Findex™, 2018)

Feel a connection with radio            (Source: Jacobs Media Techsurvey 2018)

Get in a better mood            (Source: Jacobs Media Techsurvey 2018)

Escape pressures of everyday life            (Source: Jacobs Media Techsurvey 2018)

(Source: Infinite Dial 2018)

(Source: Jacobs Media Techsurvey 2018)

(Source: Jacobs Media Techsurvey 2018)

(Source: Jacobs Media Techsurvey 2018)
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Radio is important to adults 
regardless of their ethnicity, race or 
language versus other audio options.

AM/FM radio is 
the most used 
audio source 
while at work: 

People listen to radio 
for various reasons: 

Listeners tune into 
radio because of its 
emotional benefits.
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Of those adults who have driven/ridden in-car last month:

82% General market 
82% African-Americans 
78% Hispanics

Pandora 17%

Spotify 10%

Traditional radio 54% 

AM/FM streams via 
computer/laptop (23%), 

smartphone/tablet (21%), 
smart speaker (7%)

It’s easy to use
Hear favorite songs/artists
It’s free
DJs/Hosts

50%
49%
38%
32%

Like to work with radio
Feel a connection with radio
What’s going on locally
Enjoy talk shows

28% General market 
38% African-Americans 
40% Hispanics

21% General market 
22% African-Americans 
13% Hispanics




